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This lesson can be used as a companion to:

Indigenous Peoples’ Money and Youth
Module 2 - Your Goals and Your Values

Relevant Subjects and Topics:

Man in Society, Communications, Goal Setting, Family Studies, Values Education, 
Business Studies

Background Information:

As adolescents become more active using money, it is important for them to become 
skilled in handling those funds. In order to do this, they need to become aware of factors 
which influence a person and the degree to which those factors can affect their use of 
money. By becoming more aware, the students will be better able to make wise 
decisions and avoid unnecessary spending and perhaps harmful and wasteful 
decisions. This lesson will explore the motivators and controllers that affect the way in 
which people use money. It examines an individual’s value system and goals and 
explores the degree to which things such as peer pressure, envy and advertising impact 
a person. The unit has the students work in groups and small group discussions and 
requires them to complete a creative assignment.

Remind students about the last lesson and their list of influencers and 
advertisements. Talk again about those. Ask for any afterthoughts and additional 
comments.

Outcomes:

At the end of this lesson, students will be able to:

• Indicate the effect that advertising can have on an individual

• Identify some of their essential values
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• List various things that influence them

• Explain how peer pressure can affect a person

• Identify factors which influence purchasing

Time for Implementation:

Five class periods of 60 minutes each. However, some of the activities could be 
done separately which would reduce the required time.

Teaching and Learning Strategies:

Period One - Values and Goals

• Begin the lesson by asking the students to take a few minutes to write down what 
they would do if they won a million dollars. Tell them to be as specific as they can 
with what they would do with the entire amount.

• Once they have done this, pair up the students and have them share their 
answer with their partner.

• Ask the partners to compare how similar or different their answers were.

• Ask the pairs now to discuss to what degree they believe the way a person 
answered the question is a reflection of his or her values.

• Have the pairs share their answer to this question with the class.

• Have the pairs discuss and decide on a definition of what is meant by the term “a 
person’s values.”

• Have them write down five values.

• Conduct a class discussion to get the groups’ responses and establish a working 
definition of the term “Values.”
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• Have them now read “Exploring Your Values” on pages 11-14 of “Indigenous 
Peoples' Money and Youth” and have them complete the task on page 12 by 
having them individually write down their top five items of importance, in priority 
order, from the list on page 12.

• At this point, have the students take a few moments to write down why these 
things are important to them and who they think were the three most important 
people to them in establishing these values.

• Hold a plenary session and compile a list from their suggestions.

• Once this has been done, compare the class generated list with the list on page 
14.

• Conclude this period by having the students write an answer to the following 
question: How can the important people/groups in your life affect the way you 
view and handle money?

Period Two – Peer Pressure

• Begin this lesson by asking the students to identify people or groups that have 
the most influence on them.

• Compile a list from their answers and ask them to decide on a “top three” 
ranking.

• Peers should appear as one of the top three but, if it does not, indicate to them 
that for most people their peer group has a major influence on them and that this 
“influence” will be the focus of the lesson.

• Divide the class into groups of five to six students. Ask them to read “Peer 
Pressure” from “Indigenous Peoples' Money and Youth” and ask them to compile 
a list of ways in which a person’s peer group can have a major impact on the 
individual and ask them to explain why that is the case for each way they have 
listed.
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• Once this has been done, have the groups report back and compare the 
similarities of their reports.

• Having done this, have the groups complete the exercise on page 15 
of “Indigenous Peoples' Money and Youth” entitled “Take action. Take control.”

• Have the groups, once again, report back to the class and, once all groups have 
reported, conduct a plenary session to allow the students to add additional 
comments or insights.

• Have the students individually list how their peer groups have affected their 
money issues and how they handle an issue in which the peer group is 
influencing them to spend their money in a way that makes them uncomfortable 
or concerned.

• Conclude the period by drawing the students’ attention to the tip at the top of 
page 16.

Period Three – Envy and Advertising

• Begin the lesson by asking the students to explain why people buy things.

• Ask them now why it is that people buy things when they already have that 
article, and it serves their needs just fine.

• Ask them what they think the saying, “Keeping up with the Joneses” means, and 
ask them to indicate the degree to which they believe this affects people’s lives 
and spending habits.

• Have them read “Keeping Up with the Joneses” on page 16 of “Indigenous 
Peoples' Money and Youth,” and indicate the degree to which they feel envy 
affects the way a person spends his or her money. Have them give examples that 
they know of that indicate spending based on envy.

• Hold a discussion during which the students can give their answers and 
responses.
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• Completing this, have the students identify other factors, aside from envy, that 
motivate people to buy things.

• Compile a list of their suggested motivators.

• Indicate to them that advertisers are very aware of these motivators and seek to 
influence people into buying products by appealing to one or more of these 
motivators.

• Divide the class into groups of five to six students.

• Have them read sections “Advertising” and “Advertising and You” of Module 2 of 
“Indigenous Peoples' Money and Youth” on advertising on pages 17 to 20.

• Once they have done this, indicate to them that they are to develop a print 
advertisement, live commercial or radio commercial for a new product that they 
have developed and that, once finished, they will present to the class.

• Indicate that they will have the next class period to complete this task so they 
should arrange to have all necessary materials for their chosen advertising 
approach for the next class.

Period 4 - Developing an Ad

• This is a working period for the groups to complete their assignment.

• Indicate to the students that their ads etc. must be ready to be presented during 
the next class period.

Period 5 – Presentations and Wrap-Up

• Begin the period by allowing the groups to do any final preparation and then have 
each group make their presentation to the class.

• Following each presentation, have the group explain what “motivator/s” they were 
attempting to appeal to in the development of their advertising.
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• Once the groups have finished, hold a discussion during which the students may 
ask any questions of any of the groups or explain how they attempted to 
structure their ad.

• Have the students discuss the perceived effectiveness of each of the 
presentations.

• Conclude the lesson by asking the students to write a brief explanation of the 
degree to which they believe they are affected by advertising and how they 
attempt to offset the urge to buy “unnecessarily” by “Taking Control. Taking 
Action.”

Handouts/Resources:

• “Did It Stick” Checker

Evaluation:

• The homework as assigned could be collected.

• Any group work activity could be collected for evaluation.

• The presentations could be evaluated.

Modifications or Suggestions for Different Learners:

• The group work and individual assignments can allow for the individual student to 
utilize his or her strengths and particular abilities – or to explore learning via a 
pathway conducive to their learning style.

Additional Related Links:

• Dealing With Peer Pressure - http://www.childline.org.uk/explore/friends/pages/
peerpressure.aspx
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• It’s My Life - http://pbskids.org/itsmylife/body/alcohol/article7.html

• Effects of Unconscious Exposure to Advertisements - http://www.sciencedaily.
com/releases/2008/12/081209125828.html

• A student video project on advertising - http://www.youtube.com/watch?
v=yOeuHJhj-gc

• The Value of Goals - http://www.psychologytoday.com/blog/the-blame-game/
201204/the-value-goals

Additional Possible Activities:

• The students could examine various ads to see how they attempt to influence 
buying habits.

• The students could make a wall collage with one section being what they think 
are good and effective ads and one section being what they think are poor and 
ineffective ads.

• The students could research how groups attempt to develop an identity and then 
encourage individuals to join that identity.

• The students could examine how young children are taught values and discuss 
whose responsibility it is to teach values – the home?  the school?  the church? 
the community?

• The students could do any or all of the following:

1. Examine their wardrobe to see what items were purchased as “fads” or to 
keep up with their peer group.

2. Total the cost of these items and determine what better use could have 
been made of the money.

3. Identify items that they have that are just as good and serviceable as the 
“fad or hot items.”
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4. Look at their expenses for the last month and determine if that money could 
have been used differently to address any long-term goals such as saving 
for post-secondary education, etc., as well as immediate enjoyment.

5. Keep track of their expenditures for the next month and then review them to 
make certain that their money is being used wisely.

6. Take a few moments to write down what is important in their life and what 
they are doing to support, develop or protect these things.

7. Write down a “wish list” – things they would like to see happen in the next 
short period of time and then write down some actions that they will take to 
help have these things happen.
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